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Lynne M. Wester 
ADRP NYC 
March 16, 2012

PANIC!!!- Just kidding--- I Think…
YU’s Student programs
› Thank a Donor Week
› Thank a Thon
› Students Helping Students
› Scholarship Impact Piece
› Scholarship Stewardship Calendar

LOTS of Questions, please?
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ROI: Cost per 
note, 
approximately 
$2

Unsolicited gifts:
Over $25K
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Student callers make calls for hours on end, 
just to thank donors, nothing less than an 
honest and sincere expression of gratitude!!
Calling donors just to say thanks is a 

i l thi  th '  l  iti  f  magical thing, they're always waiting for 
the other show to drop, awaiting an ask... 
Surprise!! There isn't one! 
The students love it too because they get to 
express appreciation to those that have 
supported them directly. 

Segment wisely
› Scholarship Donors
› Donors of >10 consecutive years
› First time Donors
› Donors of >$500k cumulative lifetime
› Annual donors of >$5K
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ROI Breakdown:
› Numbers of calls made 1455
› Bad #s: 57
› Emails Obtained: 354

› TOTAL COST: $670.20
› Price per call- $.49
› Unsolicited gifts= >$5,000!!

The Video
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Be Flexible!
Make it easy for them!
Embrace Technology!
Briber :Bribery:
› Money
› Food
Guilt- You & Parents
Persistence

Student Participation is up 32%
Unsolicited donations of over $75K
More students are aware of 
Philanthropy’s impact on campus
Perception of Donor Relations has 
Increased

Lynne M. Wester
@donorguru
www.donorrelationsguru.comg
wester@yu.edu


